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Executive Summary

Bristol Food Network , Forum for the Future and the Bristol Permaculture Network organisedr f ¢ agr w« g
ctcp 2 _prqg rp_anJune dinpolle ThenGey Grawing Toad aimed to help celebrate local food
growing projects, and to inspire more people to geti nvolved with and vol unteer for them. A total of 23

community gardens opened on the day , offering visitors the opportunity to have a look around the site, meet
garden members, get advice on growing and take part in a range of fun family activities .

Based on the experience of Bristol Green Doors, original visitor numbers were pre dicted to be around 2000
for a two day weekend event. Total number of visitors for the final one day (Saturday) event was just under
1000. While in line with the prediction, and a fantastic result for the first year of the Trall, there was a feeling
that more could be achieved with improved publicity in the future . Most importantly, over half of visitors said
that they had been inspired to start growing their own food by their visit to a garden, and just under half said
they were inspired to join a community gardening group . The feedback from the garden groups that took
part was really positive, showing that they valued being part of a city wide event, and they found the day
both enjoyable and useful.

The main lessons to be learnt for 2012 are:
1  Confirm and circulate the date earlier to give groups time to organise their day
i Publicise the Tralk mpc ugbcj w* dmasqgqgl e ml al ml epmucpg« rm

1  Setup a social network website for group members.

Attractions and activities

Across the gardens, visitor attractions included barbeques, make your own pizzas, cafes selling
refreshments, seedling, plant, seed and produce sales, information on growing an d recipes for visitors to
take away, orchard, garden and farm tours, seed planting and other activities for children. Several garden
groups offered the opportunity to buy freshly picked or dug produce, which was really popular with visitors.
Some groups arranged cookery demonstrations, which were also very popular.

Visitor demographics

The amount of visitors to each site varied a lot ~— one site had 200, whilst another had 4. The average was 35
people per site. Most visitors to the Trail, 55%, visited one garden. 17% visited two, 12% visited three and
15% visited four, five or six.

The vast majority of visitors = 76% ~ said they already grew their own fruit or veg. This was also picked up
by the organisers-gm r fc ctclr u_qgq ncpdmlintgc grmplc«,af gére ums jrif ¢’ ¢
rpw _|Ib pc_af msr rm ncmnjc ufm _pcl«r _jpc_bw epmugl

There was a mix of the types of visitors to each group =~ some groups said the majority were group members

and friends, whereas others said a lot of visitors had never been before. There was no particular pattern to
this across different types of group or location.

Outcomes and impact

Md rfmgc rf _r bghbl «rfruitof veg anbmpressiperidbo af fistogspg _mgbl r f cw«b ¢
inspired to start by their visit to a garden on the Trail, and 36% said they may start growing as a result of
their visit ~ the things which they said would help them start growing are explored more below . 45% of
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people said that visiting a community garden group had inspired them to join one, closely followed by 43%
who said they may be tempted to join one.

Garden organisers were generally positive about the day, saying it was a good community event and it
attracted lots of people to their gardens. Some gr oups were surprised by the number of visitors they got,
and had to work really hard to keep up with all the activities they had planned. Several of the groups said
that they signed up new members/volunteers on the day, which was a great result for them.

Qmkc md rfc epmsnqg q_gb rf _r ctecl rfmsef rfcw bgbl «r
they were able to get on with work that needed doing in their gardens. Lots of people ~ visitors and

organisers = commented on the good weather p laying a big role in the success of the day. This meant that
ncmnjc ucpec jc rm gnclb rgkc ggrrgle _Ib u_jigle gl
otherwise.

Visitor comments

There were some really positive comments about the Trail from visitors. A lot of visitors used the word
aglgngpgle« rm bcqgqapg ¢ rfcgp b_w* I b g_gb rfcw«b dn
were involved in growing. People also commented that it was interesting to see the variety of different

gardens and growing spaces that were used across the city. The friendliness, enthusiasm and knowledge of

the garden members was also noted by a lot of people. Several visitors said they ho ped it would become an

annual event.

The most common thing people said would help them to start growing their own was having more space in
rfcgp e _pbcl* dmjjmucb "w _aacqgqqg rm _btgac _|I b fcjn n
growing site or allotment so they could maintain their growing if they move house.

Comments from visitors included:

- Rf _ i wms dmp "~ pglegle rfc qslqgfglc,bmPuwgrjfj wt cgp vy
Visitor to Upper Horfield Community Garden Club

- 2?1 cvacjjclr u_w rm kectgjgby gl bmijtcbchtgpmhgkcipr
Visitor to Lawrence Weston Community Farm

-Uml bcpds]| ctclr _I'b G fmnc Kkche ouec¢pwmlc gl gngpc
Visitor to Windmill Hill City Farm .

Publicity

Half of visitors heard about the Trail through word of mouth, 24% found out through picking up a leaflet,

15% heard from a group member, 9% saw a poster fo r the event in their local area, 9% heard via an email or
on a website and 1% saw the event in a newspaper. A couple of visitors commented that the event could
have been more widely advertised. Along with the feedback from garden organisers, this shows that the
publicity should have been started earlier, and more widespread. There were no leaflets in quite a lot of
places where there could have been, and the fact that most people found out through word of mouth
indicates that the other publicity could have been more effective.

The banner and balloons were, however, really effective for making the garden sites vis ible to visitors.

It was remarked that the publicity for the garden sites should have made it easier for people to find sites,
perhaps with a more detailed printed map.
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Logistics and planning

Most of the groups said that they were pleased to be a par t of a city-wide event, and felt that this was
beneficial for them in getting visitors to their gardens. However, the fact that the sites were all quite spread
out meant that it was difficult for people to get around to many gardens ~ this was reflected in the feedback
from visitors, with the majority only visiting one site. It was suggested that perhaps there should be more of
a neighbourhood focus for next year.

Although the event was intended to tie in with the Green Doors event, it was pointed out that this may have

taken away some potential garden visitors. The same applied to the St Werburghs Fair. However, in

Hartcliffe, the garden group linked with the Hartcliffe and Withywood Arts Tr _gj * uf gaf u_@& bcqa
real bonus« ,

Some garden organisers commented that the feedback forms and One Pot Pledge forms were a bit unwieldy

to get filled in, with other activities to manage as well. It was also mentioned that having branded pens to

use for this would have been useful. For some groups,theseedpl _| r gl e bgbl «r pc_jjw um
visitors were growers already. The seed planting worked best with children.

It would be useful for groups to know the date for next year much earlier so they can plan their activities
more and make sure they either _p c | « r  ath otlief egeintg in theglocality, or they can link in with other
events more effectively.

Some garden membersuc pc i ccl rm tgqgr mrfcp e _pbclqg "~ sr bghbl «
Trail. It was suggested that a Faceboo k group or other forum be set up for the groups to be able to contact
each other to arrange possible visits, discuss joint events, share tips and information, and so on.

Recommendations for Get Growing Trail 2012

i Improved publicity ~ start earlier and advertise more widely

i Produce more accurate and detailed paper maps

i Focus on neighbourhoods more ~ perhaps try to clump gardens together more next year, or set up

mini trails within neighbourhoods

i Make it easier for people to get between gardens ~ look into providing transport

1 Pc_af msreprnmmouc?plgl rf pmsef ugbcp _btcprgqgle _I b _r
example, moreaf gj bpcl «q _argtgretccqg* °~ p coscq* ap_drq

i Organise more cookery demos and growing workshops and advice sessions, as these were

requested by a lot of visitors

1 Pin down the date much earlier "' r pw rm k_ic qspc gr bmcql «r aj _qf
potential visitors. This will also help with making connections with other events which could link into
the Trall

1 Provide pens for feedback

i Set up a Facebook group or forum for the growing groups .
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Appendix 9 photos from the Get
Growing Trail 2011

Bramble Farm

Clifton Chilli Club
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Eastside Roots, Stapleton Road

GREENS Community Market
Garden
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Lawrence Weston Community Farm

Metford Road Community Orchard
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